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Problem Domain.

Travel and Relationships.
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What has travel looked like before and around COVID-19?



Problem Domain.

Travel and Relationships.
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How do we create and maintain relationships while 
traveling?



1.
Methodology.

How might we interview travelers?



Key Considerations.

➢ A range of experiences?

➢ A range of demographics — age, ethnicity, etc.?

➢ How do you catch people in action?
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Tools of the Trade.
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- Interview Preflight Checklist (V2 Real Real)
- Consent form, outline, etc.

- General Travel Patterns, Travel 
Communication Patterns, Stories, 
User-Specific Habits

- 2-Pronged Strategy: Interviewer and notetaker
- Apparatus: voice memos, camera, Notability, 

otter.ai for transcription, and open ears!
- Where: Where the travelers are. Visitor Center, 

gym, regional transit centers, all over the Bay…
- Questions: next slides



“
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When was your last 
vacation? How do you 

stay in touch with family 
members while you’re 

gone? Any stories about 
this?



“
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Are you comfortable taking 
those same flights and 

vacations after COVID? 
What about your 

commute?



Interview Chronology
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“
Key Question.

—
How do you catch 

people in action while 
they are traveling, 

in-person?
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“
You 

travel.
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Participants 5 and 6

17



Participants.

➢ A range of travel experiences?
➢ A range of demographics — age, ethnicity, etc.?
➢ How do you catch people in action?
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Participants.

➢ A range of travel experiences?
￫ Never left area in past 2 years to 4+ international 

vacations per year
➢ A range of demographics — age, ethnicity, etc.?

￫ teen to 70+ years old, diversity of backgrounds, in 
6 interviews

➢ How do you catch people in action?
￫ You catch them at the moment of intent.
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Travel Frequency Versus Age Distribution of Interviewees (Heuristic)
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2.
Interview Results.

Contradictions? Tensions?



PARTICIPANTS
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“My parents say I need to 
call back more often a lot 
[when I travel]. I’m 
pretty bad at it. Like, 
maybe once every two 
weeks. It just gets pretty 
busy.”

— 1
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“We like to 
have fun. 
We don’t 
worry.”

—2
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“[Caltrain] is bit of a 
schlog. I commute 
from SF to Santa 
Cruz every day.”

          —3
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Empathy Map 
for Interview 4
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“I would like to visit my 
family in the Philippines … 
I’ve seen photos at like, big 
partying parties, or 
gatherings or weddings. 
But we don't visit family.”

      —4
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“Travel is not a 
human necessity.”

—6 (owner of 
travel agency)



3.
Analysis and 

Summary.
Unpacking and repacking interview 

data.



Motifs: Themes and Insights.

- Connectivity: When people travel, they want to stay in touch with 
home and friends. But they forget. (Participant 1,3,4)

- Safety: Is the number one concern for most travelers. (P3,4,5)
- Certainty: When traveling, people like to make a plan and stick to 

it. This often involves tour groups, but some consciously explore 
off the beaten path. (P2,3,4,6)

- Novelty: Frequent travelers, whether public transport or tourism, 
begin to enjoy traveling less when experiences resemble each 
other. (P1,4,6)
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Motifs: Themes and Insights.
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- While traveling, young participants are more connected with 
friends and less connected with family. This is consistent across all 
participants. This could reflect cultural disparities or maturity.

- Older participants prefer tour groups, reflecting a preference for 
structure and clear expectations.

- Regardless of demographic, all participants check in about safety 
while traveling. This has been aggravated especially by the 
pandemic. It is the inherent nature of travel that there is 
uncertainty, and check-ins assuage the concerns of family.



Learnings.

- Catch people at their moment of intent, in action, for authentic 
interviews.

- Even then, diversity and representativeness in respondents is not 
guaranteed. Actively seek out people with diverse experiences.

- Showing kindness with compliments goes a long way to secure 
interviews and get conversation flowing.

- Travelers are eager to talk! :)
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Appendix.

- All photos original (Sony α7c)
- Template by SlidesCarnival
- Thank you to TA Emily, Prof. Landay, et al. for their 

help!
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THANKS!
Any questions?


