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e Thereis unease about finances, particularly among
millenials. People feel anxious about money, whether due to a
big move, a new baby, or just wanting to feel secure.

e People have a vision of their ideal financial future, but have
trouble mapping their way there. They can’t see how the
tectonic plates of home, family, and career fit together into a
financially sound life.

e Budget Buddies helps you feel great about your financial decisions
and enables you to achieve what matters most.




Mission Statement

Spend with
confidence.
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Click the preset goals, which
light up when selected
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Click I’'m done at any time to
look at your goals

Contextual info comes up at
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TESTING
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KEY
TAKEAWAYS

® Delight around the ability to “fiddle” with your budget

® Confusion about setting goals using the “madlibs” approach because
some of the combos don’t make sense (e.g. “why would | want to
increase my food spending?”)

® Interestina more prominent “Why” e.g. why does my budget matter?

High-level categories were not relevant enough when seeing the sample
budget from peer group
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SUGGESTED

CHANGES

® Make goal-setting more structured around common goals that
are higher stakes and centered around a strong why (e.g.
instead of decrease food budget, save for a vacation)

® Getrid of high-level sample budget and instead focus on
immediately offering a more granular and relevant view
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