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INITIAL POV

WE MET a man who traveled often for business

WE WERE AMAZED to learn there was a hyperbolic ‘curve of excitement’

for traveling over time, and that he found traveling burdensome rather than
exciting

IT WOULD BE GAME CHANGING to increase the length of ‘upward
excitement’ or to prevent the ‘downhill disillusionment’ of traveling
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I\/l A T T I—l — VV THETRAVELENTREPRENEUR

WHO Actor and entrepreneur

WHY Gives us a unique perspective, does needfinding on travel
himself

HOW Goes to the same gym as a mutual friend

WHERE Originally from Venice, LA but now living in NYC



I\/l A T T I—l — VV THETRAVELENTREPRENEUR

WE DISCOVERED that he likes the ‘unknowns’ of travelling, but
dislikes the concept of planning to travel (finding a place to stay,
transport, etc.)

HE WISHES for tons of luck. “Sometimes you're traveling and everything

just falls into place so perfectly and sometimes every single thing goes
wrong.”

‘I don't especially like anything that limits spontaneity.”



A N G E |_ | C A THE NON-TRAVELLER

WHO Freelance artist

WHY Another unique perspective — someone who is unlikely to benefit
from our solution

HOW Stranger we met on the street

WHERE Amsterdam



A N G E |_ | C A THE NON-TRAVELLER

WE DISCOVERED that she dislikes traveling because she
always feels like a foreigner wherever she goes

SHE WANTS to discover her own world that she’s living in. It's too much of
a hassle for her to discover it elsewhere

“It’s like you're always a foreigner,
[ don’t need more of this feeling in my life.”
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WHY PROTOTYPE

Feasible, quick to mock up and compile for individuals

Took advantage of locations (i.e. Amsterdam trip)



MORY

WE MET a casual traveler

WE WERE AMAZED to learn that she preferred going to places that were off
the beaten path

I'T WOULD BE GAME CHANGING to compile a list of places near you that
are small, exclusive, & unigue to a location



MORY

) ’ |
WE MET an extreme traveler )

WE WERE AMAZED to learn that she spends a lot of time planning her next
steps

IT WOULD BE GAME CHANGING if you could easily be told exactly what to
do and where to go and know you will have a good time



MORY

- @ ?
WE MET a person interested in history and culture - |

WE WERE AMAZED to learn that she just manually googled information
about the places she visited

IT WOULD BE GAME CHANGING to easily give people an intimate
understanding of the culture and history of the place they are visiting
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HOW MIGHT WE

Tell people what's interesting around them anywhere they go?

Cater cultural information to people’s specific interests?

Compile all interesting, relevant information into an easy to use
package”
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PROTOTYPE

GOAL Decrease boredom and wasted time during moments of
travel (ie. in a car, train) by providing interesting fun facts and
relevant information along the way to the destination

ASSUMPTIONS People do actually get bored in these moments,
and they're usually considered wasted time
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+ Sources
« Help
* SPECIES:

Alphabetical Order
Taxonomic Order

* ESSAYS:

Alphabetical Order

o GALLERY:

photos & Artwork

* BIRDING:

Maps & Walks
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BIRD FLU
Recent publications and
information from the 1DSA

WEST NILE VIRUS
information 0N Califfornia
Reporting & dead bird In
santa Clara County

PROTOTYPE

The richness of the bird fauna hero owes much 1o the ¢
the Stan s provided for the un versit
s are virtually uncev loped footh
tum, and the npanan hab

Surmounding the academic core

a vem
1 of San Franasqu
the species p

lake (Lagunita), the
o Creek and the Gof
Ridge and other mone
are of the campus, the
s, and Stanford's active
naces have created opportuni y for
of Stanford to experenced South Bay birders

ing from the
vers(

efforts

others. He

men

relative s undisturbed
» the attractiven
as well as to campus res den

Of course change Is part of life in this nabitat, as itis In

ars. Deve ment has modified environment in ways

at h made & less suyitable for some
ners Landscaping the Oval and s suf
nto the numbers of Calffornia Quail

s, more for

dispase and sew e
cutting have made the Eucalypius Grove less habitable for
the Great Homed Ow at ysad 10 nest thare. In other ways
100, the campus fauna has cha ged over ume Dispiax ment
o of species probably sociated with clim:
change, has I eased the abundance of birds that once were
known only Known south of the Bay Area the campus list for
1931, for example, does ot list the Norhem Mockngbird — '_
now perhaps the most persistent avian vaice in the taculty
nousing area

generous land endowment



H RO L NCIRAE







PROTOTYPE

WHAT WORKED Short fun facts kept act of moving through a space
Interesting and motivated users to keep moving

WHAT DIDN'T WORK Users felt obligated to explore ALL sticky notes,
users followed the sticky notes instead of ‘traveling’ to a set destination

WE LEARNT People like brief facts it on the move. People tend to explore
open spaces and don’t explore narrow paths. People follow what they see

VALIDITY Assumption is false in this case; people can multitask when
traveling
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PROTOTYPE

GOAL Personally cater and tell a user of activities to do around
them, tailored to their interests, but with a touch of spontaneity

ASSUMPTIONS Travelers enjoy spontaneity, and are open to
random suggestions and are willing to go through with these

suggestions
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PROTOTYPE

WHAT WORKED Fast communication, events were related to what user
might be interested in at current moment

WHAT DIDN'T WORK Budget of suggested events wasn’t accounted for,
schedule of user was unknown and had to be worked around

WE LEARNT We need more than just what the user prefers doing and
where they are; we need info about user’s current status too

VALIDITY Assumption somewhat failed in this case; true spontaneity is
limited
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PROTOTYPE

GOAL Tell user in a fast, concise manner the culture and history
of a location

ASSUMPTIONS The traveler wants a brief overview of the
interesting and relevant aspects of their location



PROTOTYPE

Interests: Sites, food, culture

Prague, situated on the river Vitava, is the capital of the Czech Republic and the historical
capital of Bohemia.

Modern day Prague is a bustling city with a strong economy and large tourism industry. It is a
city full of young people attending University and old folks who have lived through multiple wars

and Soviet rule. It is world-renowned for its beautiful architecture and night views along the river.

https://youtu.be/FSornR R8cE

Food in Prague is quite hearty, including heavy portions of pork and beer. Main attractions

include the Prague Castle, the Charles Bridge, Old Town Square with the Prague astronomical clock,
the Jewish Quarter, Petfin hill and VySehrad.




PROTOTYPE

WHAT WORKED Multimedia, not just text, makes info brief. Ease of use -
iInput location, output info

WHAT DIDN'T WORK Uncertainty of what user prefers to learn. Individual
work to provide info was time-constraining

WE LEARNT Crowdsourcing might be a better option to compile multimedia
info about a location. Single input, single output was easy to learn and use

VALIDITY True, in this case
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KEY TAKEAWAYS

people only explore what they see and want

iImmediate input->output is easy to use,
but presents challenges

spontaneity is limited by possibility
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