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Web 2.0

Theoretical-technical

framework and

developing trends.
A bigger interface and standard browser
facilitate the mobile Internet and the network
technologies. Software and service companies
to focus on the creation of value.
(20107) 4G will be an integrated IP system.
100 MB to 1 GB/sec. Bigger capacity of
distribution and access to multimedia contents.

Joel Brandt
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Synergy between novel

technology and use patterns

has enabled the convergence

of mobile devices and web 2.0

applications. This SyntheSiS IS Tens of MB/sec. Good quality of image and sound
on the network. Sophisticated graphics and
creation of 3D virtual worlds.
Will the Web be the whole platform?

Web 2.0 Summit

Mobile 2.0 Conference

a new conceptual space
called mobile Web 2.0.

Mobile Web 2.0. AMF Ventures MOBILE WEB 2.0 PRINCIPLES
Mobile Monday

Hugo Pardo Kuklinski
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Technical

Technical

Planeta Web 2.0 planetaweb2.net
Mobile Web 2.0. Future Text

Mobile Communication and Society

The Web as a platformis a Mobile Web 2.0 allows the The end of the software release Lightweight programming Software above the level of a Rich user experiences. Web Collective intelligence.

good paradigm for mobile integration of database cycle liberates users from models.In small interfaces and single device. Multiplatform searching, location-based Challenges the mobile data
devices due to their low me- access. Ubiquity more an expensive and slow updates limited memory: graphical apps (computers and mobile services and short content industry model of locked
mory and processing power. efficient classification. of their mobile devices. austerity and protocols. devices) and complementarity. production. contents from carriers.

Mobile search is based on Location-based services AJAX as a flexible system with Assembling of apps. More Global networks that can be Tags allow multiple phone Ubiquity and multimedia
context of place and time. are a distinctive attribute. a better interaction and efficient uses of mobility and accessed outside the user’s numbers in a intuitive way, capacity of mobile devices
Users have less patience and Web 2.0 offers organic data optimization of network capture of point of inspiration. home country. No roaming or decreasing carriers turn information consumers
less interest in serendipity. based on context. resources. monopoly markets. restrictions. into content creators.

MOBILE INDUSTRY. LIMITATIONES AND BUSINESS MODELS

Credits

September 2008 Under-utilized devices due to High cost of software development due The technology’s inherent need for low Limited innovation of carriers. Despite use of common protocols Difficulties in promoting web
Originally designed like carriers’ business model and their to poor programming environments, power consumption and reduced Fear to changes the status quo in like Bluetooth and Wi-Fi, users standards. The W3C impulses
traditional phones. Slow limitations of third-party incompatible OS libraries and the need physical size place large constraints on mobile data industry (around voice, are locked into incompatible the integration between computers

Infographics based on: evolution to smartphone. development. for cross-compilation of code. interaction and computational power. text messaging and ringtones). proprietary technologies. and mobile devices.
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MOb'I_e Web 2.0. A theoretical- . Touch-screen interfaces (iPhone, To take advantage of time without Mobile devices allow users to Mobile Web 2.0 services will allow Transition of voice to watch and lis- Users will want entertain

technical framework and developing HTC, Nokia, LG) permit the use of computing power (transportation, capture snippets at the point of capture of multimedia data while ten business. High added value (live themselves and others c l

trends. 2008 desktop websites, enabling better public places, etc.) by staying inspiration and then retrieve and mobile and management of that data sports, the latest news) that users with short multimedia contents ncodu radge ov(;/ Cos_t
usability without sequential access. connected. reuse them via desktop websites. via web apps. cannot wait to consume at home. while in mobile situations. st_an arasan LETES El2lE

Available at: with simple interfaces.
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