INNOVATION CHALLENGE

Portable Water

Is city water better than bottled water? Mayor Gavin Newsom of San Francisco thinks so. Newsom has issued an executive order banning city departments from buying bottled water, even for water coolers. The ban goes into effect July 1, and will extend to water coolers by December 1[image: image1.jpg]d.
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.  This week we are going to extend Newsom’s ban to include all of Stanford and your job will be to help us rethink how to provide portable water in a non-disposable fashion.  

PET bottles which take enormous quantities of polluting energy and resources to manufacture are normally used once and thrown away. The environmental impact of making, transporting and disposing these bottles is in no way reflected by the price of the product.  Gavin Newsom’s action may seem small, but at the very least it’s a start to raising our awareness about the true social costs of unnecessary plastic use and the possibilities of a more sustainable society. 

Public perception that tap water is inferior has led to the growth of a multi billion dollar bottled water industry. The questionable quality of our public water may in fact be more hype than reality. Ironically countries such as the U.S. which have the cleanest public water are also the ones with the highest consumption of bottled water.  Bottled water is not necessarily better than tap water and often has similar if not higher levels of pollutants.  As reflected by the recent Dasani scandal, bottled water sometimes is just tap water.
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Over the next four days we will challenge our assumptions about drinking water by observing people in their everyday contexts. We all have our own understanding of what drinking water means to us, but our goal today is to dig deeply into what drinking water means to others. 

Water is the stuff of life. Here in the USA, it is also about how we live. We are searching for the “whys” that motivate individuals’ actions around, about and with drinking water. For some, water is just a way to slake their thirst, for some it is a fashion accessory or a way to declare their healthiness. And for still others—well we’ll see...

Your challenge is to understand how drinking water and its consumption fits into our current culture, to discover new non-disposable opportunities, and to create new products, services and experiences to satisfy the needs you find.

Food for Thought:

From the New York Times Magazine, May 27, 2007

“Health conscious Americans consume 30 billion single-serving containers of bottled water a year.” If the containers contained a fizzy drink, those same containers would carry nickel deposits in CA, CT, DE, HI, IO,ME, MA, MI, NY, OR, and VT.  When the bottle law was introduced in Oregon in 1969, a nickel was worth the equivalent of 25 cents now.

“Bottled water is invaluable for those without reliably safe drinking water or during disaster relief.”

“Americans drink more than nine billion gallons of bottled waters, nearly all of it from polyethylene terephthalate, or PETE, plastic bottles.” 

“Water, together with other nonfizzy drinks, accounted for 90 percent of the grwoth of the entire beverage industry between 2002-2005.  By the end of the decade, they are expected to outsell soda.” 

“Brands like Crystal Geyser, Kirkland, and Arrowhead function as tap water for a country that spends most of its time away from the tap.”

“We believe that water has become less about the physical act of hydration and more about being a companion to people. They like to walk around with it and hold it. It’s like their bangie (security blanket).”

“The container recycling institute estimates that 18 million barrels of crude-oil equivalent were needed to replace the bottles we chucked from 2005, bottle that were likely shipped long distances to begin with-from Maine to Calistoga or Fiji.”

“Americans buy 215 billion beverage containers every year, more than quadruple those bought in 1971.”

Some more food for thought:

· Convenience: The rising tide of disposable “water boxes” for kids. 

· Sustainabilty: Virgin petroleum material is needed for every recylable plastic water bottle.

· Health: Do people get their eight 8oz glass per day?

· Identity: What do people say about themselves through their water bottles?

Places for field observation with coaches 
1. Arillaga/Gyms in PA
2. Whole Foods/ Andronicos – Point of purchase
3. Town and Country – Peets, Longs Drugs, French Café (multiple groups can go here)
4. Dean’s office, School of Engineering, 2nd floor of Terman – administrators with open doors
5. IDEO or business setting
6. City office – City of Menlo Park, or City of Palo Alto 
7. Convenience Store – or Longs Drugs

One on one interviews
1. Moms – new or experienced
2. Fitness Fanatic (not swimmers,  nicole knows triathletes if needed)
3. Sandy Meyer from the SoE Dean’s office.  She is great!  And drinks water!  Or another business professional
4. High school student (girl)
5. Water professional – facilities person, someone who works for the utility, or water treatment/purification specialist/student
6. health/organic focused person
7. Salesperson – someone is a “mobile office setting”
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