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T E A M  M U N C H E R



F O O D  M O B I L I T Y



Q U A L I T Y

S AT I S FA C T I O NA C C E S S I B I L I T Y



M E T H O D O L O G Y



• Target different types of users 

(age and extreme users) 

• Diversify location (restaurants 

and supermarkets)

S T R AT E G Y  &  F O C U S



G R O C E R Y  
S T O R E S

R E S TA U R A N T S

TA R G E T S



PA R T I C I PA N T S



J E R E M Y M A N U E L

J U D Y  &  T I M S A M

• 68 years old 

•  Wife & Husband 

• Whole Foods Palo Alto

• 32 years old 

• Menlo Park resident 

• Safeway

• 21 years old 

•  College student 

•Umami Burger

• 30 years old 

• Employed nearby 

• Jack in the Box



F I N D I N G S  &  A N A LY S I S



R E S TA U R A N T S



T H E  
E X C E L L E N T  
F O O D  A N D  

P R I C E S  M A D E  M E  
C O M E  B A C K  

T H I S  P L A C E  
M A K E S  M E  
H A P P Y  S O  I  

F O R G E T  A B O U T  
O T H E R  F O O D  

P L A C E S

T H I S  
P L A C E  I S  

E N J O YA B L E  E V E N  I F  
I  A M  E AT I N G  

A L O N E  

I  W O U L D  
C O M E  H E R E  M O R E  

O F T E N  I F  I  H A D  
T H E  T I M E  



 I  H AV E  A  FA I R LY  R E F I N E D  
PA L AT E  

G O I N G  O F F  C A M P U S  
C R E AT E S  A N  I N T E R N AT I O N A L  

S PA C E  F O R  C O N V E R S AT I O N

I  G R E W  U P  W I T H  A  L O T  O F  
P R I V I L E G E  A N D  O P P O R T U N I T I E S  T O  

T R AV E L  A N D  E AT  G O O D  F O O D  

E V E R Y O N E  H A S  S O  
L I T T L E  T I M E  

I  A C T U A L LY  L I K E  I T  
W H E N  S O M E O N E  E L S E  
C H O O S E S  T H E  P L A C E

I T  S H O W S  W H AT  T H E Y  
L I K E ,  W H AT  I N T R I G U E S  

T H E M



- E M PAT H Y  M A P -











We were amazed to realized that… 

choosing where to eat is a social 
experience in and of itself -- it reflects his 
friends’ cultures, backgrounds, beliefs and 

aesthetics

It would be game changing to… 

create an intentional moment of deeper 
understanding and mutual appreciation 

among friends when choosing a place to eat 
out

We were amazed to realize that…  

a food place doesn’t grow old for its users if 
if that place bring comfort and joy to them

It would be game changing to… 

design food locations and food experiences 
with a long-term relationship between the 

provider and users in mind



G R O C E R Y  S T O R E S



? ? ? ?
?

" T H E R E  M U S T  A L S O  B E  A  
M O R E  E F F I C I E N T  WAY  O T H E R  

T H A N  TA K I N G  E V E R Y T H I N G  O U T  
O F  M Y  B A S K E T  A N D  P U T T I N G  

E V E R Y T H I N G  B A C K  I N . "

" M O S T  O F  T H E  
T I M E  I  W O U L D  C O M E  

W I T H  M Y  W I F E ,  A N D  W E  
T R Y  T O  R E M I N D  E A C H  

O T H E R  T H E  T H I N G S  W E  
N E E D  T O  G E T. "

" I F  T H E Y  
H AV E  S O M E  S O R T  O F  

D I R E C T O R Y  T H AT  I  C A N  
D I R E C T LY  S E A R C H  F O R  T H E  

T H I N G S  I  N E E D ,  A N D  B R I N G  M E  
T O  T H AT  A I S L E ,  T H AT  W I L L  

B E  AW E S O M E . "

" G R O C E R Y  
S H O P P I N G  H E R E  I S  

A L M O S T  L I K E  B R U S H I N G  
M Y  T E E T H  E V E R Y  

M O R N I N G "

“ I  S P E N D  
U N N E C E S S A R Y  T I M E  

WA L K I N G  A R O U N D  T H E  
A I S L E S  F I N D I N G  

T H I N G S . ”



“ W H E R E  I S  
T H E  N E X T  T H I N G  

O N  M Y  L I S T "

“ I T ’ S  
A N N O Y I N G  W H E N  
T H E Y  R U N  O U T  O F  

M Y  F O O D S ”

“ I  A LWAY S  
M A K E  A  

S H O P P I N G  L I S T  
B E F O R E ”



R E F E R R E D  
T O  H E R  PA P E R  

S H O P P I N G  L I S T  
A F T E R  E A C H  I T E M

WA L K E D  
T H R O U G H  S O M E  
A R E A S  O F  T H E  

S T O R E  M U LT I P L E  
T I M E S

WA L K E D  
I N T O  A I S L E S  A N D  

B A C K  O U T  W H E N  S H E  
M A D E  A  W R O N G  

T U R N



- E M PAT H Y  M A P -











We were amazed to realize that…  

she spends an hour or more in the store 
per week gathering her food purchases.

It would be game changing to… 

give her a way to find products in the store 
faster so that she can be more efficient with 

her time

We were amazed to realize that…  

he depends purely on memory for his 
grocery shopping list, and for making his 

way around Safeway.

It would be game changing to… 

give him an easy way to collaborate with his 
wife on building a shopping list, and mark 

out which sections of Safeway he could find 
those items.



S U M M A R Y

1. Surprises 

2. Learning from our users 

3. Moving forward



T H A N K  Y O U


